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The Innovative EditCopyProof 
Business Model 
 

EditCopyProof™ is an expression of Charlon Bobo’s voracious 

passion to provide wordsmithing solutions to conscious 

entrepreneurs. As founder, team leader, creative director and 

conscious business visionary, she uses business as an extension of 

her beliefs, rather than simply for the pursuit of profit. 

 

Based in principles of sacred commerce and sufficiency, Charlon’s 

model thrives far outside existing business convention. 

 

Committed to service first, her collaborative and negotiable terms of 

engagement serve to consider all aspects of human and 

circumstantial elements. This allows for full exploration of the many 

creative ways to engage in blessed commerce—the exchange of goods 

and services as sacred. 

 

Charlon’s clear sense of purpose, desire to employ her innate writing 

talent in service to others, and her unwavering commitment to the 

success of conscious entrepreneurs ensures your vital message 

resonates with your audience. 

 

EditCopyProof™ is the single and final destination in your quest for 

copywriting, editing, proofreading and book ghostwriting services 

that effectively speak to the core of your heart-centered market with 

high-impact content. 
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Meet Charlon Bobo  
 

Charlon Bobo is a best-selling freelance 

writer whose primary niche is 

developing targeted marketing 

content for conscious entrepreneurs 

including Web content, articles, opt-in 

boxes, eBooks, newsletters, brochures, 

blog posts, articles, non-fiction books, 

business cards, author bios, 30-second 

‘elevator’ speeches, etc. 

 

Published Author 
 

Charlon writes original content for her: 

 

• weekly newsletter 

o to sign up and receive fresh industry articles to 

catapult your business and inspire your soul 

http://EditCopyProof.com 

o newsletter archives 

http://archive.constantcontact.com/fs030/11014807429

73/archive/1101997770111.html 

 

• Blog 

http://editcopyproof.blogspot.com/ 

 

• article marketing campaign 

http://ezinearticles.com/?expert=Charlon_Bobo 

http://www.editcopyproof.com
http://archive.constantcontact.com/fs030/1101480742973/archive/1101997770111.html
http://archive.constantcontact.com/fs030/1101480742973/archive/1101997770111.html
http://editcopyproof.blogspot.com/
http://ezinearticles.com/?expert=Charlon_Bobo
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As a prolific writer, Charlon has published a plethora of rich online 

content. She: 

 

• is a best-selling author of Overcomers, Inc.--True Stories of 
Hope, Courage and Inspiration (available at 

www.EditCopyProof.com) 

 

• is finalizing an eBook and program to heal childhood sexual 

molestation 

 

• has written a plethora of original articles on the topics of: 

o Female entrepreneurship 

o Intuitive business practices 

o Claiming and retaining personal power 

o Business with integrity  

o Women’s empowerment 

o Women’s spirituality 

o Planetary paradigm shift  

  

Professional background 

 

Charlon has successfully launched, managed and grown her own 

freelance businesses since 1998. As soap manufacturer, virtual 

assistant, packaging supplier, handcrafted toiletries mentor and 

instructor, personal assistant, business consultant, life coach and 

empowerment facilitator, her professional experience spans many 

industries and a broad spectrum of client endeavors. 

 

Proficient in many diverse writing roles, Charlon has mindfully and 

meticulously cultivated her current skill set for more than 25 years. 

http://editcopyproof.com/overcomersbook.html
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Before embarking on an entrepreneurial path, her divergent 

background involved writing for legal, medical, and corporate sales 

offices. Working environments in Honolulu, Los Angeles and the San 

Francisco Bay area provided a diverse geographical base.  

 

Learn more about Charlon and her inspiring work at: 

 

• CharlonBobo.com 

• EditCopyProof.com 

 

 
 

 

 

 

http://charlonbobo.com
http://editcopyproof.com
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The Definition of ‘Conscious Copywriting’ 
 
Conscious copywriting. If you’ve never heard the term, that’s 

because I made it up. It is my way of giving voice to something 

subtle, but tangible. 

 

Conscious copywriting 

is a heart-based approach 

to creating marketing content 

reflective of a genuine desire 

to connect and serve   

 

Conscious copywriting assumes consumers intuit the intent behind 

our words. Even when they cannot articulate it, they feel when 

they’re being “sold” or if your sales agenda lacks integrity. Business 

is changing drastically and there is a multitude of unexplored 

opportunities to show prospects the facets of a new business 

paradigm. Globally we are moving toward a collaborative, 

relationship-based dynamic and although it’s in the infancy stages, 

momentum is quickly building. 
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Introduction 
 
I didn’t always have this awareness. 
 

Although I am known for being grounded, service-minded and 

integrious in business practices, my copywriting education came 

from leaders within the mainstream. Most of them are men who—

influenced with a patriarchal slant—operate from a vastly different 

mindset and heartset than my own. They bring a skillset to business 

that although has been effective to this point, is no longer working as 

it once did. Their reliable marketing toolkits include hard-sell 

techniques, methods used to convince, sly neuro-linguistic practices, 

the latest trendy technological tactics and fear-based measures. 

 

Before continuing, I must say I don’t believe any of these individuals 

intended to harm anyone. They were simply doing the best they 

could with the knowledge and experience they had… as we all do. 

Their focus was on selling, and sell they did. But there’s so much 

more to business than using language to wield the sword of 

persuasion to get you to pull out your credit card and hit the “buy” 

button.  

 

Marketing message after marketing message, the formula was the 

same. Devoted followers of these one-time trendsetters paid lots of 

money to duplicate their secret success sales techniques without 

understanding they were blindly adopting an outdated, quickly-

crumbling model. Read any newspaper. Scan online headlines. What 

was, is no longer.  
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Stepping out of my role as professional copywriter, and into the role  

of consumer, I became keenly aware that these tactics weren’t 

working on me. Honestly, they made me angry. As an empath I could 

feel the intent behind the words and they felt manipulative, 

scheming and less-than-forthright. I figured if these tactics weren’t 

effective with me, they were probably not working on others either. 

And maybe they were feeling manipulated, too. 

 

I felt yucky (admittedly not my most eloquent word) and began 

asking myself questions about why I felt this way. I knew if I 

understood the intricacies, I could write more effectively for my 

conscious clients because I was writing to the very heart of their 

audiences instead of trying to convince prospects to make a 

purchase. And, in theory, my clients should begin to experience even 

greater results. 

 

That was the driving force pushing me to a greater understanding. 

In contrast to the yucky feelings, this felt much more harmonious 

and beautifully-aligned with my soulful longing to do what felt better. 

I knew I was on to something big. I just didn’t know how big or how it 

would all unfold. 

 

It was hard work to retrain my thinking from the copywriting 

formulas I was originally taught to heart-based, service-focused 

language that was authentic. But, my intuition and heart guided me. 

I began to notice subtle, interesting and surprising outcomes. To say 

the least, I was tickled to see what would unfold next. 
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As time revealed, I would not be disappointed. Follow me now to the 

reason you’re here: to learn more about how we infuse your copy 

with your intent, for increased results. 
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Breathing Vibrance Into Your Marketing 
Content 
 

Q: What does ‘breathing vibrance’ mean? 
 
A: Using a unique combination of technical writing, online 
marketing and copywriting skills, and refined intuitive 
skills, I energetically massage the words of your content 
until they feel ‘right.’ Another way to say this is that I 
work with your words until they are aligned with your 
purpose and the mission of your message. 
 
Every project is unique, requiring an emphasis on either 
my tangible writing skills or tools from my energetic skill 
set. 
 
This is a spiritual, leading-edge approach to igniting the 
effectiveness of your existing marketing materials. You 
won’t see a similar copywriting or editing service 
offered anywhere else because I developed the method in 
collaboration with—and inspiration from—the divine. 
 
Q: Do you actually change the copy for 
increased effectiveness? 
 
A: Yes, that is an integral part of the editing process, but 
that’s only the beginning. I rework your content using both 
technical and energetic skills until it’s reached its 
optimum ability to deliver the results you desire.   



Breathing Vibrance—and Results—Into Your Marketing Content 
by ‘conscious’ copywriter charlon bobo 

 
 

 
 

© 2010 Charlon Bobo • Page 13 of 19 • www.EditCopyProof.com 

 

Q: I take my business seriously. Honestly, 
Charlon, this sounds pretty woo-woo. To 
make my copy really effective, will you also 
enlist help from forest-living gnomes and 
elves, harness the magic of legendary 
unicorns, and use incense and fairy dust?  
 
A: I, too, take business seriously. Believe me, it took a 
very long time before I had the clarity to offer this 
service using a spiritual language to describe what I do 
and how I do it. In fact, I didn’t even have a language to 
articulate it for many years… until now. 
 
But I kept coming back to one thing: when I became 
aware of my process and recognized that I was 
subconsciously using all my skills including the energetic, 
intuitive ones, clients consistently raved about 
exceptional results! That excited me. Even if I couldn’t 
understand it or explain it, I decided that real-world 
results proved there was something meaningful about 
infusing words with intent to serve. Both my clients and 
I were united to genuinely be of service; them to their 
customers and me to them. 
 
So, I embraced and embodied boldness—putting myself ‘out 
there’ knowing that a divine force was inspiring a new, 
effective approach to traditional marketing and 
copywriting. 
 
I promise, no gnomes, elves, leprechauns, or unicorns will 
be harmed during the process of developing your high-
impact marketing content… EditCopyProof™ is 
guaranteed 100% cruelty-free! 
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The magic of which I speak is actually comprised of: 
1. your intent to serve 
2. my technical and intuitive savvy 
3. assistance from the divine realm 

 

 
Nancy Bevers 
Founder of Vibrational Child 
 
 
“I had a deadline to create a Bio for my press kit; something I'd 
never done before. I began working with a publicist who 
wrote the bio on my behalf. When I received it, I 
panicked--it was not me. The facts were accurate, but the 
essence did not fit and I felt uncomfortable. I had a 
deadline and no time to fix it myself. Working very much in 
alignment with my higher self and with guidance, I asked my 
Self, what needs to happen here? Charlon popped into my mind 
and I immediately contacted her to 'work her magic.' 

Charlon digested me, my essence, and then also 
connected with the purpose and formula of the bio, as 
well as the audience the bio was for. She created a 
translation that worked for everyone. It was professional and 
clear, while also having the right tone. As a heart-centered 
entrepreneur who works with energy, this finesse and 
fine-tuning is very important to me. My publicist also really 
liked the work Charlon did. 
 
Charlon is professional and unique--she has intangible 
and tangible skills that combine beautifully to create the 
results you need to communicate your unique offerings and 
gifts.”  



Breathing Vibrance—and Results—Into Your Marketing Content 
by ‘conscious’ copywriter charlon bobo 

 
 

 
 

© 2010 Charlon Bobo • Page 15 of 19 • www.EditCopyProof.com 

 

Q: How does this process work? 
 
A: It’s very simple: 
  

1. After a telephone meeting, signing an agreement and 
submitting payment in full, you email me your 
content in a Word doc. 

2. I work my magic using the track changes feature so 
you see all changes and can accept or decline any 
suggestions. 

3. You receive the content within a few days. (I give 
you a specific completion date before the process 
even begins.) 

 
Q: What does this service cost? 
 
A: Pricing is based on the final word count of the 
document I return to you: 
 

< 500 words $295 
501 – 1,000 words $395 
1,001 – 2,000 words $495 
> 2,001 words 25¢ per word 
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Q: Do you guarantee results? 
 

A: Based in my professional training as a copywriter and 
online marketer, while engaging my refined intuitive gifts, 
I guarantee that I will: 
 

1. edit your existing marketing content with an 
eagle-eye for flow, grammar, punctuation and 
spelling 

2. ensure that your content contains the specific 
language to resonate with—and engage—your ideal 
customers 

3. energetically align and infuse your content with 
vital life essence based on intuitive guidance 

 
 
Results are based on many factors I don’t control, 
including what happens on your end once I deliver content 
to you. Let me give you several examples: 
 

• A client hired me to write copy to engage and 
captivate her ideal customers. Her goal was to 
convert Website visitors to paying customers. 
Using the combination of talents already described, I 
delivered as promised. 

 
Unfortunately, she never implemented the changes 
and therefore didn’t reap the benefits of the copy 
created specifically to help her achieve her goal. 
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• Another client wanted to establish herself as an 

expert in her niche. She hired me to develop a 
marketing plan and to write the first article for her 
article marketing campaign. She committed to 
writing one article per week to begin the process of 
positioning herself as a competent and 
knowledgeable resource. These articles would then be 
sent to the most prominent article distribution sites 
to maintain momentum. 

 
With the solid plan in place, I wrote the first article 
and delivered as promised.  
 
Again, quite unfortunately, her expertise was never 
established because to this very day, there’s only 
one article posted. Experts aren’t created with one 
article, but using a consistent and ongoing 
approach according to the solid and simple plan we 
developed would have moved her closer to her 
goal.  

 
 
So, now you see the vital importance of your role in 
actually implementing the content created exclusively for 
you. Ask any thriving entrepreneur… success is a result 
of your active and continuous involvement using every 
tool available to continue marketing your products and 
services. 
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Kim Mylls 
Co-Author of Boys Before Business 

 
“Just making a few changes, changed everything." 

 

 
Q: I am ready! How do we get started? 
 
A: Email me at editor@editcopyproof.com so we can 
schedule a 30-minute telephone meeting to discuss your 
current circumstances and your goal(s). 
 
After our telephone consultation—and mutual agreement 
of our desire to proceed—you will: 
 

• sign an agreement 
• FAX the agreement to me 
• pay the full amount based on the initial word count 

via PayPal invoice 
 
Upon confirmation of payment, work on your project 
begins immediately.  
 
 

mailto:editor@editcopyproof.com
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Your business is a living, effervescent vibrant entity. 
With your invitation, I am ready to infuse your 
marketing content with the essence that delivers the 
results you envision. We can begin today. 
 
Celebrating your success~ 
 

 
Charlon Bobo 
best-selling author and 'conscious' copywriter 
 
e · editor@EditCopyProof.com  
t · 805·405·4944 
w · www.EditCopyProof.com 

EditCopyProof 
wordsmithing & editing solutions for conscious entrepreneurs 
 
copywriting • editing • proofreading 
book writing • article marketing 
 

PS  There has never been a better time to incorporate heart into 
your business marketing collateral. As an entrepreneur, didn’t 
your vision start with a passion to serve? Starting today, your 
marketing materials can accurately and effectively 
communicate the value of your products or services in a 
way that actually delivers results. Email me today to 
schedule your complimentary 30-minute conversation 
about where you are and where you’d like to be. With your 
invitation, I’d be honored to make my unique contribution 
to your success. 

 
 

mailto:editor@editcopyproof.com

